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Place



Place consists of multiple dimensions

… only one of which is geographic space











Similarity is intuitive but can be complex







MixMap















User-Driven Semantic Similarity of Places 

User control over

● Input
● Weight
● Geographic filters (location or attribute)
● Map type (choropleth or top / bottom N)

Collaborative

● Save and share “mixes” and filters



The magic under the hood

Jensen-Shannon Divergence













Participant Study & Feedback

●18 participants (9 female)
●Various backgrounds
●Some technical / some non-technical
●Fluent in English
●At least basic experience with web mapping

●Open exploration & series of directed tasks
●Video recording and encouraged to “think out loud”
●Mixed Methods: Qualitative and quantitative assessment



Participant Study & Feedback



Applications



Next Steps
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